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MIROL LESZ SZO?

MEKKORA A BAJ?

KICSIK ES NAGYOK

LATHATO IRANYOK

HOGYAN TOVABB?




Milyen tipusu adatok is vannak ,veszélyben™?

\lisitor Website Third P.arty
Website

Third Party cookie




Allow “Facebook” to track
your activity across other
companies’ apps and
websites?

[Here, in addition to other screens,

Facebook can explain why users
should allow tracking.]

Ask App not to Track

Allow

4% ENGEDTE CSAK!

Mit veszitettink majusban a
Facebook kampanyoknal?

Mérhetd események szama 8-ra csokkent!
SzUkult az ,attribucios ablak’ 7 napral

Jelentések szama és azok bontasa (életkor,
nem, lokacio, elhelyezés) csdkkent.

Csokkent a remarketing-elhetd egyéni
célkozonség mérete!



Mekkora is a baj? (Magyar felhasznalok %-aban)
Forras: Statista.com
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MUTI MIT NEZEL! o

10S14 biztonsagi Ujitasa

i ? BUJOCSKAZZUNK!
iOS 15., mar a hirlevelek is veszélyben

KERDEZZ MEG, HOGY
NEZHETED-E!

iOS 14.5., a kasza elkezd6dik

MI LESZ MEG ITT?

Jonnek a tovabbi verziok

’




Muti mit nézel!

App Privacy

A t Inc
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Data Used to Track You

@ contact into 4 Location

Identifiers
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Data Linked to You

O Financial Info < Location
o Contact Info . Purchases

@ BrowsingHistory BB identifiers

LAST 30 DAYS

Trackers prevented Websites that
from profiling you contacted trackers

23 75%

Most contacted tracker
googletagservices.com was
prevented from profiling you across 2
websites

Allow "App” to
track your activity across
other companies’ apps and
websites?

Your data will be used to measure
advertising efficiency.

Ask App Not to Track

Allow

Kérdezd meg, hogy nézheted-e!



New Privacy Features

I0S 15 introduces even more privacy controls to help protect user information.
With on-device speech recognition, audio of Siri requests is now processed
entirely on iPhone by default,” and performance improves significantly. Mail
Privacy Protection stops senders from learning whether an email has been
opened, and hides IP addresses so senders can't learn a user'’s location or use it
to build a profile on them. App Privacy Report offers an overview of how apps use

» iCloud+ Cancel

2

Hide My Email

You can add a note to help you remember how
you use this email address.

to build a profile on them. App Privacy Report offers an overview of how apps use
the access that has been granted to location, photos, camera, microphone, and
contacts in the last seven days, and which other domains are contacted.? HASEL SIS bR com

FvalL blue126_cat@icloud.com

& For weekly music magazine subscription

Use

iCloud Settings

Es kévetkezzen az iOS 15 (2021 8s2)...




PRIVACY PROGRESS UPDATE

We have a responsibility to protect

people’s privacy and give them control
to ma ke their Own ChOiceS. Giving People Greater Access and Control Over Their Information

Giving People Access to Their Information

Giving People Control to Manage Their Activity
Offering an Ephemeral Messaging Option
Creating a Secure, Private Messaging Experience
Providing Age-Appropriate Experiences for Youth
Communicating Data Privacy Practices to People

Using Privacy Enhancing Technologies for Social Good

Beszallt a bujocskaba...




Building a more private web: A path towards making third

party cookies obsolete
Tuesday, January 14, 2020

In August, we announced a new initiative (known as Privacy Sandbox) to develop a set
of open standards to fundamentally enhance privacy on the web. Our goal for this open
source initiative is to make the web more private and secure for users, while also
supporting publishers. Today, we'd like to give you an update on our plans and ask for

your help in increasing the privacy of web browsing.

Hat elkezdodott...




The Privacy Sandbox proposals

The Privacy Sandbox proposals consist of new technologies to replace legacy, data-intensive
mechanisms like third-party cookies with safer solutions that protect your privacy.

Restrict tracking as you move across the web

New principles for a more private web

Fight spam and fraud on the web

Verify people’s authenticity in a privacy-preserving way

Show relevant content and ads

Blends individuals into the crowd with new privacy technologies

Measure digital ads

Anonymized reporting of ad results
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Interest-based advertising

Federated Learning of Cohorts (FLoC) proposes a new way for businesses to reach
people with relevant content and ads by clustering large groups of people with similar
Interests. This approach effectively hides individuals "in the crowd™ and uses on-device
processing to keep a perscons web history private on the browser.

By creating simulations based on the principles defined in Chrome's FLoC proposal,
Google's ads teams have tested this privacy-first alternative to third-party cockies. Results
iIndicate that when it comes to generating interest-based audiences, FLoC can provide an
effective replacement signal for third-party cookies. Our tests of FLoC to reach In-
market and affinity Google Audiences show that advertisers can expect 10 see at least
95% of the conversions per dollar spent when compared to cookie-based advertising.
The specific result depends on the strength of the clustering algorithm that FLoC uses

and the type of audience being reached.




BREAKING NEWS

An updated timeline for Privacy Sandbox
milestones

Jun 24,2021 - 3 mins read

After this public development process, and subject to our engagement with the CMA, our
plan for Chrome is to phase out support for third party cookies in two stages:

» Stage 1 (Starting late-2022): Once testing is complete and APIs are launched in
Chrome, we will announce the start of stage 1. During stage 1, publishers and the
advertising industry will have time to migrate their services. We expect this stage to
last for nine months, and we will monitor adoption and feedback carefully before
maoving to stage 2.

» Stage 2 (Starting mid-2023): Chrome will phase out support for third-party cookies
over a three month pericd finishing in late 2023.
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MARKETING TO-DO

Kovetni a nagyok beje\entéseit‘.
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MIRE VAN MEG A VEDEKEZESHEZ SZUKSEG? Dedikalt idére!

ismeretére!

-
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Informaciok

reagalasra! gyUjtésére!



?Cookie Apocalypse 2021?

MEKKORA A BAJ? KICSIK ES NAGYOK

LATHATO IRANYOK HOGYAN TOVABB?




JO 'védekezést’ mindenkinek!

Deli Norbert

HD marketing, Szakmai vezetd

IAB analitika munkacsoport vezetd II:
arketing

https://www.linkedin.com/in/norbertdeli/
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