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20:00

T6 Park Hall Panorama Hall

PhD day - Monday I 1st day - Tuesday 2nd day - Wednesday
- False truths or true lies? Current trends,
sSo and contradicti in marketing A
=3
From 9:00: Sa communication education intes Elohey
Registration 5 Q9 0 iy Aol
N ¢ § é Organisers: Eva Markos-Kujbus, Zita Komar, Clgeilisse: REED ASEy, K EEey
From 9:30: Registration = Maté Bollok
=
10:00-12:00: Marketing / Marketing

10:00: Opening ceremony

10:30-12:00:
PhD junior section

12:00-13:00:

Sandwich lunch (Hotel Restaurant)

13:00-14:30:
PhD senior section - Part 1

Plenary session

10:00-10:10 Opening of the XXXI EMOK International Conference (Szilvia Bir6-Szigeti, Zsuzsanna Szalkai)
10:10-10:20 Welcome speech by the Dean and Head of Department
10:20-10:35 Andras Nemeslaki (BME, Vice-Rector for International Affairs): How the innovation ecosystem
works at the Budapest University of Technology and Economics
10:35-10:50 EMOK annual report
10:50-11:15 Roland Molontay (BME, Human and Social Data Science Lab): Brands, memes, models: what
does data science offer to modern marketing?
11:15-11:25 Presentation of MTA publication awards (Tamara Keszey, Ariel Mitev)
11:25-11:35 MTA Publication Award: presentation by the winner of the international journal article category
11:35-11:45 MTA Publication Award: presentation by the winner of the Hungarian-language journal article
category
11:45-11:55 Information about the EMAC conference (Mirk6 Gati)
11:55-12:00 Omnichannel Day (Judit Simon)

12:00-13:00:
Sandwich lunch (Hotel Restaurant)

10:00-11:00:
Workshops - Part 2

3.0 - Al vs. researcher / educator values Designing for Togetherness: A
multidisciplinary insight into family-friendly

marketing

Introductory speech: How we use Al and how

we could use it in the future )
Organisers: Katalin Asvanyi, Tamas Csordas,
Organisers: Zsofia Kenesei, Tamas Ivanyi, Eva Markos-Kujbus

Sandor Huszér, Laszl6 Csoka

11:00-11:30: Coffee break

11:30-12:30:

2 Failure Freezing - Interactive installation What's next for domestic B2B marketing
S ‘; workshop research?

L s

x

55 Organisers: Néra Kisfirjesi, Ariel Mitev, Déra Organisers: Zsuzsanna Szalkai, Mirké Gati,
= Horvath, Bettina Bifkovics, Maté Bollok Arpad Janko

From 12:30: Closing ceremony

13:00-14:00:
Parallel sections -
Part 1

Consumer behavior and social
science approaches

Value-based Marketing
- Focus on Healthcare

Marketing strategy and -
communication

Chairs: Beatrix Lanyi, Judit
Simon

Chairs: Eva Polya, Szilvia Bir6-
Szigeti

Chairs: Erika HIédik, Stefan
Kovéacs

From 21:00: Wellness party

o
i
..o Value-based marketing (e T TS
8 2 - Focus on Data and Digital sustainab?lilpgnd altruism Intercultural and social value
14:30-15:00: ©s Transformation y creation
Coffee break (Hotel Restaurant) 8' g . o ama Chairs: Erzsébet Malota, Ariel
2 Chairs: Aniké Kelemen-Erdds, Gz An;:{?aag?‘s :f"e Sz Mitev
e Tamas Ivanyi
<
o
PhD senior section - Part 2 15:30-16:00: Coffee break
@
b4
©
..o . The relationship between
& o Ya#;if:so?‘dE“g:;ﬁi'::‘g artificial intelligence and Social Media Marketing
=5 consumer behavior
=) S . P - Chairs: Andras Fehér, Szabolcs
g 2 Chars: IrmalAgardl, Bl Chairs: Tamas Gyulavari, Istvan Prénay
-9 Révész Vs
16:30-18:00: g
L,PMSZ-Faktor” — Market and talent a
hunting community workshop
S o
S Q
) % Innovative couse workshop and IAB Teachers club meeting PMSZ Teachers club meeting
= g EDUardo demo (Hotel Garden) (Hotel Garden)
From 18:00: ~2
Free time
From 19:00:
19:00-21:00: AREID
Dinner (Hotel Restaurant)
20:00-01:00:

Gala dinner (Cs6nakhaz Hall)

Té Park Hall

Panorama Hall Létusz Hall

13:00-14:00:
Sandwich lunch (Hotel Restaurant)
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